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“The ultimate of being
successful is the luxury of
giving yourself the time to do
what you want to do.”
Leontyne Price
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INTRODUCTION

These brand guidelines provide information about our identity and design elements and
how they should be used. They lay the foundations for our visual identity, ensuring we
create consistent, distinctive communications that reflect and reinforce The Monarch
Partnership brand.
Everyone who uses the identity must understand the rules governing the ’building blocks’
of the corporate image – the logo, colours and typeface.
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OUR BRAND STORY
Our company name is ‘The Monarch Partnership’, although we use the terms ‘Monarch Partnership’ and ‘Monarch’ interchangeably.
The ‘Partnership’ element of the name encapsulates the fact that we have three sister companies that act as different arms of the
Monarch Partnership, offering slightly different services to different industries.

WHAT WE DO
We are an intelligent utilities management company, providing thorough data collection, auditing, asset management,
procurement, and cost management. We manage ongoing water, waste disposal, energy and telecoms contracts for our clients,
with our market analysts constantly working to secure the best deals from suppliers and our auditors finding all billing errors.
Many companies overspend on utilities simply because they don’t understand the often-complex contracts. We simplify the
process and provide transparency. Our 30 years of experience – and over 3 million invoices validated yearly for 75,000 client
sites – enables us to provide top level service.

07

VALUES

The partnership element is also integral to our attitude towards our clients. From the late 80s when Monarch was conceived up
to the present day, our approach has always been about having a close relationship with our clients, and we will make the effort
to meet them face to face where possible. There are many things that tie in with this, these include:

1) RESPECT: As people working together in a business, all staff have an obligation to respect and value each other. Equality of
opportunity is a fundamental aspect of such respect.
2) EXCEED CUSTOMER EXPECTATIONS: To deliver excellent customer service, The Monarch Partnership wants to attract and
develop the most talented people. Ensuring equality of opportunity and valuing diversity will help Monarch to understand the
needs of, and provide the best possible service to its customers.
3) FLEXIBILITY AND RESPONSIVENESS: Building on knowledge and experience to develop solutions that are relevant to the
specific circumstances and needs of our clients.
4) COMPLIANCE AND GOVERNESS: As a responsible company, we comply with all legal obligations, environmental laws, Health
and Safety regulations, fiscal and monetary reporting laws and all applicable civil rights laws. We achieve this by working with
independent third-party organisations.
5) INTEGRITY AND TRUST: We conduct our business affairs with honesty, transparency and a commitment to treating every
customer, partner and staff member fairly.
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6) ETHICAL DECISION MAKING: The Monarch Partnership recognises the ethical issue, we get the facts, we evaluate alternative
actions, we decide and test it and then reflect on the outcome. Our recruitment and selection procedures positively support this
aim of a diverse workforce. All candidates are considered strictly on their merits in relation to the selection criteria for the job.
We aim to treat all candidates fairly and consistently and be responsive to their needs throughout the recruitment, selection
and appointments process. Once appointed, Monarch encourage a fair, thriving and flourishing workforce where equality and
diversity are celebrated and encouraged in order to develop a strong ethical, working environment that enables our people to
deliver excellent customer service.

TONALITY AND TONE OF VOICE
Our tone of voice is friendly, approachable, sometimes chatty and always simple to understand. Our aim is to make difficult
subjects easy to digest by speaking in a language which everyone can understand, without coming across as patronising. We also
aim to ensure that our passion for our industry and subjects we cover comes across in our tone of voice.
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PRIMARY LOGOTYPE
The Monarch Partnership logotype is the most important element of our visual identity. It is a customised logo that should be
present on all items of our identity, such as brochures, online promotion and other merchandise. To reproduce the logo, only
approved artwork files must be used. The Monarch Partnership logo is a piece of artwork and NOT a font, so it should never be
hand typeset. The following pages outline a few simple rules about the logotype, so please take your time to understand how it
is applied correctly.

CORPORATE LOGO

MONARCH PARTNERSHIP
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DISTANCES & CLEAR SPACE
Proportions, space and size relationships of all blocks have been carefully developed and must not be altered, redrawn,
embellished or recreated in any way; sizes mentioned are for your reference only. An important part of maintaining a consistent
presentation is keeping a clear space around the logo from other text, graphics or illustrations. Crowding the logo detracts from
its legibility and impact.

Minimum logo width = 25 mm

MONARCH PARTNERSHIP
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5 MM / 50 PX
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MAIN LOGOS
Whenever possible, use the principle main logo version which can be horizontal or centred.
Our logo represents movement, power and focus, and is inspired by the image of a wind turbine in full flow. Our red and blue
represent water, energy and power.
The Fonts used for the logotype are all variations of Open Sans.

LOGO

Open Sans Bold

Open Sans
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Open Sans Italic
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ORIENTATION
Write orientation text
Our favoured logo orientation is having the text below the logo, vertically aligned. Where necessary it is acceptable change the
orientation of the logo from vertical to horizontal, if it fits better. As displayed below [label which is which].
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BRAND COLORS
We have created a palette of 3 colours for the logo. The inspiration behind these is water for the blue, energy and power for the
red, and sustainability for the green.

MONARCH PART
Utilities simplified
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BLACK & WHITE
The black and white logo should be used only in special circumstances, for example when it is not possible to print in colour. For
full colour specifications, and guidance on usage, see the brand colours section on the next page. Always reproduce the coloured
logos from the master artwork.
For print applications where using colour isn’t possible, it’s acceptable to use the black and white version displayed below.

POSITIVE

INVERTED
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MAIN COLORS
These are the main colours in our brand, and the details for Pantone, CMYK, HTML, RGB.

PANTONE Reﬂex blue C
C:100 M:100 Y:0 B:0
HTML: 001489
R:0 G:20 B:137

PANTONE 485 C C:0
M:100 Y:100 B:0
HTML: DA291C
R:218 G:41 B28

PANTONE 362 C
C:80 M:0 Y:100 B:0
HTML: 509E2F

R:80 G:158 B:47
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SECONDARY COLORS
These are the secondary colours in our brand, and the details for Pantone, CMYK, HTML, RGB.

PANTONE 116 C
C:0 M:14 Y:100 B:0
HTML: FFCD00

R:255 G:205 B:0

PANTONE 7468 C
C:80 M:5 Y:5 B:30
HTML: 0086AA

R:0 G:134 B:170

PANTONE 258 C
C:50 M:100 Y:0 B:0
HTML: 8C4799

R:140 G:71 B:153
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INCORRECT USAGE
As with any creative identity guidelines, there will be elements that are open to interpretation. The Monarch Partnership logotype
operates around common sense. If you feel that what you have done doesn’t look right, then it is probably wrong. To aid you in
this, we have highlighted some of the things that should never be done to the logotype.
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LOGO ON PHOTOGRAPHS
Care must be taken to create well-balanced and considered compositions. Photography is a key part of our identity and the use
of colour should always feel complimentary to the image. Images should be thought-provoking and inspiring. Images should
show a unique, unexpected and surprising angle on Monarch Partnership. They should be warm with an element of vibrancy,
depicting natural actions and emotions. Images should create a sense of action and make sense. When placing the logo over
photographs, please choose a pale area of the image to maintain sufficient visibility and legibility. If this is not possible, use the
white version of the logo on a dark, uncluttered part of the photograph.
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TYPOGRAPHY
When creating a Monarch-branded document you should always use the font Open Sans. Bold for headings and regular for body
copy.

OPEN SANS BOLD
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789

OPEN SANS REGULAR
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789
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HIERARCHY
This is how our different headings, sub-headings and body copy should look

Headlines

Head.H1
HEAD.H2
HEAD.H3
HEAD.H4
Head.h5
Head.h6

Copy Text

Copy Text

Small Text
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The Monarch Partnership
Monarch House
7-9 Stafford Road
Wallington
Surrey
SM6 9AN

